RemoteZeek with aR

LinkedIn Branding Playbook

Build a Profile That Gets Seen, Trusted, and Selected

LinkedIn is no longer optional. It is the first filter for recruiters, clients,
and decision-makers. If your LinkedIn is weak, your professional identity
is weak.

This playbook gives you a structured, practical, and proven approach to
building a strong personal brand — even if you are starting from zero.

1. Why LinkedIn Matters

LinkedIn is the world’s largest professional platform.
Recruiters use it to:

e Search for candidates

¢ Validate your credibility

e Compare profiles

e Check keywords

e Decide whether you look professional enough for an interview

Your LinkedIn is your:

e Digital CV

e Brand identity

e First impression

e Trust signal

e Opportunity gateway

If your LinkedIn fails the first 6-second scan, your profile gets ignored.
This playbook ensures you pass that scan.

2. Profile Basics: First Impressions
2.1 Profile Photo

Your profile photo is your digital handshake. It influences trust in 2
seconds.

A strong photo must be:

e Clear
o Well-lit
e Front-facing
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e Neutral background
e Professional expression

Avoid:

¢ Selfies

e Group photos

e Busy backgrounds
e Filters

e Casual shots

Your photo should make you look approachable and credible.

2.2 Banner Image
Your banner is free real estate. Use it to communicate identity.
Your banner should reflect:

e Your domain
e Your interests
¢ Your direction
e Your value

Examples:

e HR: clean minimalist banner with “Aspiring HR Professional”

e Data: analytics or dashboard-themed visual

e Tech: UI/UX or dev-themed illustration

e Remote career: clean statement like “Building a Future of Remote Work”

Avoid clutter, stock images, random quotes, or heavy text.

2.3 Name
Keep your name clean and professional.
Rules:

e No emojis

No degrees

No symbols

No designations unless essential (e.g., "Dr.”)

Just your real full name.
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3. Crafting a High-Impact Headline

Your headline determines whether a recruiter clicks on your profile.
It must reflect:

e Who you are

e What you can do

e What direction you’re moving in
e Which industry you belong to

Use this universal structure:

[Identity/Role] | [Core Skills] | [Industry Keywords] | [Value
Proposition] | [Unique Strength/Edge]

Below are headline templates for different backgrounds.

3.1 Fresher

Format:
[Education] | Aspiring [Role] | [Core Skills] | [Industry
Keywords] | [Proof Point / Certification]

Example:
“B.Com Graduate | Aspiring HR Professional | Recruitment & Talent
Management | HR Operations | Certified in HR Analytics”

3.2 Student / Aspiring Professional

Format:
[Degree] | [Specialisation] | [Internship/Project] | [Industry
Keywords] | [Career Direction]

Example:
“MBA Student - Marketing | Branding & Social Media | Startup Internship
Experience | Digital Campaigns | Creative Storytelling”

3.3 Career Switcher

Format:
[Current/Past Role] | Transitioning to [New Field] | [Transferable
Skills] | [Industry Keywords]
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Example:
“Customer Service Associate | Transitioning to HR | Skilled in
Communication & Coordination | Talent Acquisition Learner”

3.4 Working Professional

Format:
[Current Role] | [Expertise] | [Industry Keywords] | [Value
Proposition] | [Strength]

Example:
“HR Associate | Recruitment & Engagement | ATS, Onboarding, People
Operations | Driving Culture & Talent Growth”

3.5 Freelancer / Consultant

Format:
[Freelance Role] | [Services] | [Target Clients] | [Value
Delivered]

Example:
“Freelance Digital Marketer | SEO + Social Media | Helping SMEs Scale
Online | Content & Campaign Strategy”

3.6 Leadership / Thought Leader

Format:
[Leadership Role] | [Domain Expertise] | [Impact/Focus Areas] |
[Key Contribution]

Example:
“HR Leader | Talent Strategy & Workforce Planning | DEI Advocate |
Building High-Trust Workplaces”

3.7 Entrepreneur / Founder

Example (aligned with your brand):
“Co-Founder, InternZity | Building Remote-Ready Talent | Developing
Global Career Ecosystems | Future of Work Advocate”
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Activity

Spend 5 minutes drafting your headline using one template above.
This is the sentence recruiters will judge you by.

4. The LinkedIn About Section

This is your story — but structured. Not emotional, not lengthy.
Use this 4-part structure:

4.1 Who You Are

A crisp identity statement.

Example:
“I'm an aspiring HR professional with a strong interest in recruitment and
people operations.”

4.2 What You Do
Skills, tools, tasks, and project experience.

Example:
“I've worked on screening, coordination, scheduling, HR documentation,
and basic analytics.”

4.3 What You Want
Your career direction.

Example:
“I'm looking for entry-level HR roles where I can support hiring processes
and build long-term capability.”

4.4 Personal Values or Strength
A subtle human touch.

Example:
“I value clarity, consistency, and delivering work that makes people’s jobs
easier.”

Successful About Section = 6-8 lines

Not more. Not less.
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5. Experience & Achievements
This applies to:

e Internships

e Freelance work

e College leadership

e Projects

e Training tasks

e Small roles

¢ \Volunteer experience

Use the formula:
Action —» Impact —» Outcome

Example:

“Managed candidate screening (Action), improving shortlisting accuracy
(Impact), resulting in 18 successful interviews within 2 weeks
(Outcome).”

Show proof:

e Attach PDFs
e Project links
e Case studies
¢ Certificates

¢ Videos

e Presentations

Make your experience section a digital portfolio.

6. Featured Section: Your Digital Proof
This is one of the strongest sections and most people leave it empty.
Add:

e Resume

Projects

Canva presentations
Dashboards

e Case studies

¢ Certificates

e Portfolio links

e Google Drive links

Follow Arun Mohan for Remote Career Accelerator Programmes @ www.arun-mohan.com



RemoteZeek with aR

This section builds instant trust.

7. Skills, Endorsements, Recommendations

Skills

Add 10-15 skills relevant to your domain.

Endorsements

Request endorsements from peers, mentors, or batchmates.
Recommendations

Aim for 2-3 recommendations. Even one strong recommendation
increases credibility massively.

8. Open-to-Work Settings
Configure correctly:

e Job titles

e Job type (remote / hybrid / office)
e Locations

e Recruiter-only visibility

Incorrect settings reduce your reach by up to 80%.

9. LinkedIn Keyword Strategy

Recruiters search by keywords. LinkedIn ranks profiles by keyword
density.

Place your keywords in:

e Headline

e About section
e Skills

e Experience

e Projects

¢ Certifications

Keyword examples:
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HR:

Recruitment, Talent Acquisition, ATS, HR Operations, Onboarding
Data:

Excel, Power BI, SQL, Analytics, Data Cleaning

Marketing:

SEO, Social Media, Campaigns, Branding, Content

Tech:

HTML, CSS, ]S, APIs, Debugging, Git

AI/ML:

Python, Feature Engineering, Model Training, Data Preprocessing

10. Networking & Content Strategy
Networking

e Send personalised connection notes
e Follow industry leaders

e Connect with recruiters

e Join communities

e Engage with posts

Content Strategy (1 post/week)
Post about:

e Projects

e Learnings

e Tools

e Reflections

e Career restart journey
e Wins

¢ Insights

Commenting Framework:
Value + Insight + Context

Example:
“Useful point on simplifying dashboards. Many beginners over-design
visuals — clarity builds trust.”
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Consistency drives visibility. Visibility drives opportunities.

11. Red Flags to Avoid
Avoid:

e Selfies

e Buzzword stuffing

e Fake achievements

e Random quotes

e Canva-style poster spam

e Overclaiming skills

e Irrelevant hashtags

e Empty About section

e Using LinkedIn like Instagram

One mistake can damage your credibility.

12. Recruiter’'s POV (6-Second Filter)
Recruiters check:
1. Photo
Headline
Location
Current role
Industry keywords
Skills

N oo u & W DN

Experience
8. Featured section

If these 8 checkpoints are weak, they skip your profile instantly.

13. Quick Self-Audit Checklist
Does your profile have:

v Professional photo
v Clean banner
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v Strong headline

v Structured About section

v Proof-based experience

v Featured projects

v 10+ skills

v Proper Open-to-Work setup
v Domain keywords

v Weekly content plan

If not, update immediately.

14. Conclusion
Your LinkedIn is not a form. It is your brand.

When you upgrade your profile, you upgrade your opportunities.
The stronger your LinkedIn identity, the faster recruiters trust you.
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